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Three Rules for  

Sustainable Local Economies 

(1) Maximize local ownership of business. 

 

(2) Maximize local self-reliance. 

 

(3) Spread models of triple-bottom line success. 



The Rural Crisis 

• Economic Collapse 

 

• Depopulation 

 

• Shuttered Social Services 

 

• Aging of Survivors 

 

• Sense of Despair 

 

 



A Rural Success Story 

http://www.iht.com/pages/index.php


Why Rural Rocks! 

• Lower Crime 

 

• Lower Cost of Living 

 

• Higher Quality of Life 

 

• Family Oriented 

 

• Environmental Connections 

 



But What About Rural Jobs? 

• Service Economy 

 

• Rising Oil Costs 

 

• Home-Based Buz 
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How To Nurture Local Business? 

Planning Plug the leaks & boost the business. 

People Support entrepreneurs. 

Partners Compete through collaboration. 

Purse Harness savings locally.  

Purchasing Spearhead “Local First” campaigns.  

Policymaking Remove anti-local biases. 



Response of Local Activists 



Pollinator Businesses 

Characteristics 

– Mission-Focused 

– Self-Financing 

 

Advantages 

– More Reliable 

– Steady Growth 

– Walking the Talk 
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• Business Retooling 

 

 

• Green Building 

 

 

• Placemaking 



Planning Pollinators 

 

• Business Retooling 

 

 

• Green Building 

 

 

• Placemaking 



Planning Pollinators 

 

• Business Retooling 

 

 

• Green Building 

 

 

• Placemaking 



Purchasing Pollinators 

 

• Local Promotion 

 

 

• Loyalty Cards 

 

 

• Virtual Markets 



Purchasing Pollinators 

 

• Local Promotion 

 

 

• Loyalty Cards 

 

 

• Virtual Markets 



Purchasing Pollinators 

 

• Local Promotion 

 

 

• Loyalty Cards 

 

 

• Virtual Markets 



 



People Pollinators 

 

• Courses 

 

 

• Co-Working Spaces 

 

 

• Acceleration 



People Pollinators 

 

• Courses 

 

 

• Co-Working Spaces 

 

 

• Acceleration 



People Pollinators 

 

• Courses 

 

 

• Co-Working Spaces 

 

 

• Acceleration 



People Pollinators 

 

• Courses 

 

 

• Co-Working Spaces 

 

 

• Acceleration 



Partnership Pollinators 

 

• BALLE Network 

 

 

• Group Purchasing 

 

 

• Public Markets 



Partnership Pollinators 

 

• BALLE Network 

 

 

• Group Purchasing 

 

 

• Public Markets 



Partnership Pollinators 

 

• BALLE Network 

 

 

• Group Purchasing 

 

 

• Public Markets 



Purse Pollinators 

 

• Local Banking 

 

 

• Local Investment 

 

 

• Local Pre-Purchasing 



Purse Pollinators 

 

• Local Banking 

 

 

• Local Investment 

 

 

• Local Pre-Purchasing 



Purse Pollinators 

 

• Local Banking 

 

 

• Local Investment 

 

 

• Local Pre-Purchasing 



Policies That Support Pollinators  

• No Giveaways 

 

• Bank Local 

 

• Procure Local 

 

• Lobby Local 

 

 



Policies That Support Pollinators  

• No Giveaways 

 

• Bank Local 

 

• Procure Local 

 

• Lobby Local 

 

 



Policies That Support Pollinators  

• No Giveaways 

 

• Bank Local 

 

• Procure Local 

 

• Lobby Local 

 

 



Policies That Support Pollinators  

• No Giveaways 

 

• Bank Local 

 

• Procure Local 

 

• Lobby Local 

 

 





The Treasure in Our Backyards 



The Treasure in Our Backyards 



The Treasure in Our Backyards 



The Treasure in Our Backyards 



The Treasure in Our Backyards 



The Treasure in Our Backyards 



The Treasure in Our Backyards 



The Treasure in Our Backyards 



For More Information: 

 

  Michael H. Shuman 

  202-669-1220 

shuman@igc.org 

www.michaelhshuman.com  
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