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OpportunitiesNBl

Built for Business

A WHYNB START-UP GROW EXPORT INVEST

HOME / WHY NB / HOW WE CAN HELP YOU

How We Can Help You

About | Contact

SEARCH ...

Opportunities NB is a single point of contact for companies looking to
grow, expand or locate their business. We help businesses innovate
and compete in today's fast-paced and ever-changing economy. Let us

open doors for you by offering:

Personal Business Development Executive to provide turnkey
services

Recruitment and training consultation and assistance

Sourcing of realtors, developers, contractors, shippers and utilities
Specialized training programs for businesses of all sizes
Export-ready training

Tailor-made financial incentive packages

Liaison with local communities and partners

Connect with o
business develop
executives toda

CONNECT
NOW




EXPORT FROM NOVA SCOTIA INVEST IN NOVA SCOTIA

Incentives

Nova Scotia’s incentive

programs have bottom
line benefits.

Grow your business in Nova Scotia and reap the rewards of our
generous incentive programs.



Today’s Economic Development

“Incentive competition
IS on therise. Itis
costly, generally

| Inefficient, and often
4 ineffective for winning
regions.”

- Ann Markusen &
Katherine Ness



Circus Time In Sarasota, FL




An Alternative Approach




Four Alternative Rules for
LOIS Economic Development

(1) Maximize local ownership (LO).
(2) Maximize import-substitution (I1S).

(3) Spread models of multi-bottom line
success.

(4) Create entrepreneurial ecosystem.
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Rule #1

Maximize Local Ownership

Breakdown of Retail & Restaurant Spending
In British Columbia (2013)
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The Jobs Verdict

Study
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Harvard Business Review

July-August 2010

More Small Firms Means More Jobs

Cities relying on only a few large firms for employment experienced slower subsequent job growth than cities with an abundance of small firms.
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Federal Reserve of Atlanta

August 2013

Locally Owned:
Do Local Business Ownership and Size
Matter for Local Economic Well-being?

Anil Rupasingha, PhD
Federal Reserve Bank of Atlanta
Community and Economic Development Department

“My results...provide evidence that local entrepreneurship matters for
local economic performance... | find that the percent of employment
provided by resident, or locally-owned, business establishments has a
significant positive effect on county income and employment growth and
a significant and negative effect on poverty in the all counties and non-
metro counties sampled.”



Rule #2:

Maximize Local Self-Reliance




INTERNATIONAL

Herald Eribune

A Rural Success Story



http://www.iht.com/pages/index.php

Rule #3:

Spread Triple-Bottom-Line Business




How B Corps Boost Prosperity

« Consumer Spending
« Greater Business Spending

« Reduced Resource Use




Rule #4:

Create an Entrepreneurial Ecosystem




The 6 P’s of an
Entrepreneurial Ecosystem

Plannin g Plug the leaks & boost business.
Peo D le Support entrepreneurs.
Partners Compete through collaboration.
Purse Harness savings locally.
Purchasin g Spearhead “Local First” campaigns.

Policymaking

Remove anti-local biases.
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Atlantic Provinces Economic
Council (Oct. 2016)

Home I News B Opinion B Business I Investing B Sports i Life Arts i Tech

Streetwise Economy International Industry News Small Business Commentary
Economic Insight Currencies Housing

Home » Report on Business » Economy

Atlantic provinces need to shed trade,
regulatory barriers, study argues

HALIFAX — The Canadian Press
Published Tuesday, Oct. 25, 2016 10:08AM EDT
Last updated Tuesday, Oct. 25, 2016 10:.09AM EDT

2 Comments ﬁnum G+ 0 AA



Two Development Strategies

Export-Led

Import-Substituting

-

<\Ionlocal Sale

Production

Local Sale

$1 $1

Community




Overview of Region (2012)

Atlantic
Canada
Population 2,374,100
Gross Regional $85 B
Product
Exports $40 B
Imports $51 B

Trade Position $11 B



Distribution of Trade Deficit
($ Billions Per Year)

Prince New
Edward Isl., Brunswick,
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Regional $ “Leakage”

Spending on Local Production
Add’l Production for Self Reliance

Total Demand for Local Production

Level of Leakage

Atlantic
Canada

$76 B
$51 B

$127 B
40%



| eakiness of New Brunswick
(Based on 110 IMPLAN Sectors)

Self-Reliant

<1% Self-
Reliant

50-99% Self-
Reliant

20-50% Self-
Reliant 1-20% Self-

Reliant



Impacts from 10% Shift

Atlantic

Canada
Jobs 43,259
Wages $2.6 B

Value Added $4.7 B

Taxes $219 M



Jobs Impact of 10% Shift
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Top Job Opportunities



Top Job Opportunities
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Top Job Opportunities
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Leak Plugging Strategies

Local Substitution

Change LocalNeed B\ B B F §

Efficiency

Ownership

RHO
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Leak Plugging Strategies

Local Substitution

Change Local Need

Efficiency
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Typical Local Response




The Better Alternative:
Pollinator Businesses




Examples of Pollinators

Planni ng Plug the leaks & boost the business.
Peo . le Support entrepreneurs.

Partners Compete through collaboration.
Purse Harness savings locally.
Purchasin g Spearhead “Local First” campaigns.

Policymaking

Remove anti-local biases.




Planning Pollinators

Business Retooling

S

MAIN STREET
GENOME




Purchasing Pollinators

Virtual Marketing




& odd business ™ my biz a help Q2 i

e ShopMidlandcom

A BETTER WAY TO SHOP LOCALLY Search Keyword

LOCAL MARKETPLACE 0 BUSINESSES DEALS GIFT CERTIFICATES MENUS EVENTS COMMUNITY

Gift Registry Shopping List

(6@ FIND A BUY GIFT . SHOP @ DEALS

BUSINESS CERTIFICATES & COUPONS
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People Polllnators




Partnership Pollinators




Purse Pollinators

Local InVestment Funds



The Role of Policy

Small Business Investor Tax Credit

e
ITidll BUSINESS
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The New Brunswick Small Business Investor Tax Credit provides a 50%
(for investments made after April 1, 2015) non-refundable personal
income tax credit of up to $125,000 per year (for investments of up to
$250,000 per individual investor) to eligible individual investors who
invest in eligible small businesses, community economic development
corporations in the province. For a corporation and trust eligible investor,

.4 the New Brunswick Small Business Investor Tax Credit provide a 15%

non- refundable corporate income tax credit of up to $75,000 per year (
for investments of up to $500,000).

In the event that an investor cannot use the entire Small Business
Investor Tax Credit amount in a given year, the tax credit can be carried
forward seven years or back three years.
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For More Information:
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Michael H. Shuman
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